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Women are the chief healthcare officers of their households.
In fact, women are responsible for over 90% of healthcare 
decisions. To increase the number of admissions each year (and 
thereby revenues), it's critical to build community relationships, 
particularly in the outreach to women and mothers.

The Women's Choice Award developed two successful 
programs 12 week lead generation programs for Obstetrics 
and Children’s Hospitals: Me2Mom and Moms 4 Healthy Kids. 
Using Facebook Ads Manager, Women are targeted within the 
hospital's catchment area. We capture the lead information by 
offering an engaging sweepstake entry (using the power of the 
Women’s’ Choice Award National Brand partners) and we 
nurtunurture the lead through a series of life-stage emails, branded 
with the hospital logo and linked directly to the hospitals 
website- enabling signs ups for tours, appointments, and 
requests for further information.

The Me2Mom program is delivering on average 51,000 
impressions and 250 qualified leads (conversions) to 
participating hospitals. The email open rate has also proven 
higher than the standard 22.34% for the Healthcare/Medical 
industry. The open rate with the Me2Mom campaign is 
currently 34% - 36%, approx. 12% higher than the industry 
standard.

https://www.womenschoiceaward.com/Moms4HealthyKids_PPT.pdf
https://www.womenschoiceaward.com/Me2Mom%20Steps%20PPT.pdf

