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er e
1O CHOOSE " YOU

Being named and recognized as a hospital of choice among women is probably the
strongest and most important consumer message in today's healthcare marketplace,
considering that women account for 90%+ of all healthcare decisions for herself and
her family so together, let's empower her to choose you.

Trust is the single most important factor when it comes to getting new patients. It's
not what you say about your hospital, but what others say that influences a decision
to choose your hospital.  The WCA seal offers a trusted third-party validation.

It's your prescription for success. Leveraging this powerful distinction is proven to
increase patient satisfaction scores, drive employee morale, improve recruitment and
retention, increase lead conversion and create brand loyalty. We provide not only a
“digital handshake” but more of a “digital hug” creating an emotional connection with
your #1 consumer — women.
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As a healthcare marketer, having Baptist Health's hospitals and services receive
recoghition from the Women's Choice Awards based on accurate, quantifiable quality
measures is vitally important to our overall brand positioning. Being able to celebrate such
achievements—both internally and externally—has allowed our organization to showcase
specific facilities and departments, improve morale and enhance our messaging as the
market leader in Central Alabama.”

-Tommy McKinnon VP — Community Engagement, Executive Director
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As a Women's Choice Award recipient
you have a number of ways to make the
most of your recognition, while aligning
your brand with the most trusted award
founded on empowering women to
make smart heathcare choices.

Customers are omnichannel and your
marketing should be too. The more
touchpoints you provide, the better your
engagement will be thus improving the
patient experience and financial
outcome.
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There are a lot of awards out there to choose
from. A real lot! We like the Women's Choice
Award because it's a recognition we can take to
the moms in our community and say, ‘Look,
don't take our word for it. See what other
moms think of us.” It's not only something we
use in advertising, but it's a source of pride for
our employees. So, we give our ER staff pins
and put up signs around the ER. This is
something they should be very proud of.”

- Adam Laudau, Marketing Director















https://womenschoiceaward.com/pdf/PERL_Catalog.pdf












https://www.youtube.com/watch?v=uj3JYEcq-94
https://drive.google.com/file/d/1KCbrpdxQUd6CwTDr6vHfEn7v2A0PweK-/view?usp=sharing
https://drive.google.com/file/d/1bpzb6sZBgCnP_8Z0T8tmKQi3icqTXGY3/view?usp=sharing
https://drive.google.com/file/d/1KXborkjpobMG3z4YJnJ9AqM3eKC0G20J/view?usp=sharing

























CHOICE AWARD’

As a partner in the WCA Best Hospitals program you get more than just seal
usage rights. We offer a turn-key marketing to women program created to
engage your patients with trust and validation throughout the year!
Our team is dedicated to your success and available when you need us -
think of us as an extension of your team.

Feel free to reach out for strategy, service, or questions or if you are new
and would like more information on the Women's Choice Award®
Best Hospitals program contact:

Kathi Waldhof
kwaldhof@womenschoiceaward.com
or call 954-922-0846 ext. 2

wwwwomenschoiceaward.com






