
YOU'VE EARNED THE WOMEN'S CHOICE AWARD... SO
WHAT DOES THAT MEAN FOR YOUR BRAND AT WALMART?

EXCLUSIVE RETAIL
ACTIVATION PROGRAM

Brands that are fortunate to have earned the Women's Choice Award have a distinctive 
competitive advantage, resulting in increased sales and loyalty. It's the only endorsement by 
women for women to validate and simplify her choices. 

BRANDS THAT PROMOTE THEIR WOMEN’S CHOICE AWARD
AT RETAIL HAVE SEEN AMAZING GROWTH IN SALES.

The RESULT: 

Case Study: Dell’Amore Pasta Sauce

DID YOU KNOW?

92%

Dell’Amore Pasta Sauce placed a shelf talker in 20 Hannaford stores in Vermont as a test. The 
shelf talker featured the Women’s Choice Award seal and highlighted Dell’Amore as a product 
that is recommended by 9 out of 10 women. 

A 60% increase in sales in the  
Hannaford stores. ““The shelf talker will 
be displayed in all 20 VT Hannaford 
stores…since putting up the talker 
yesterday, emptied half the shelf. The 
power of women, love it. Bravo WCA!”
— Frank Dell’Amore, President

of women would trust a brand more if it carried the Women's 
Choice Award seal

95% of women say that the Women's Choice Award would help make their 
decision easier if choosing between two brands at a similar cost 

Women’s Choice Award makes it easy to promote your win at retail with 
customized pop kits!






